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ABSTRACT 
 
In a dynamic world, competition among companies is increasing and this 
competition makes the way which attract customer more difficult. all companies try to 
achieve highest level of sale with their minimum or affordable budget. it is very important 
to the companies to make sure that they will get target return on their investment. 
advertisement is the most important source to promote the brand. so this research is 
based on findings that will help the companies to make their ads more effective and 
attractive. this study aims to determine how big the influence of the quality of product, 
celebrity endorsement and advertisement to the consumen of soap Lux Surabaya. the 
population used in this study is consumen who age minimum 19 years old. the sample in 
this study are 74 respondents and the techniques used is judgment sampling. the 
analytical method used were multiple linier regression analysis. advertisement is the most 
important source to promote the brand. so this research is based on findings that will 
help the companies to make their ads more effective and attractive. this study is about 
customer purchase decision in Surabaya. the final researches shows that celebrity 
endorsement and advertisement significantly influence consumer purchase decision in 
Surabaya. and the most dominant variabel is celebrity endorsement. 
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